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ABSTRACT 
 
MBA education completes 100 years of its existence and keeps on attracting students from 
various streams of study all over the world. It is still treated as a pass port to a lavish life for 
the aspirants. MBA programs are being offered through full-time, part-time, executive, 
and distance learning modes. Apart from admission tests, consistent academic performance, 
significant work experience, essays, references or letters of recommendation and personal 
interviews are some of the set procedures one must go through to get admission for the 
graduate program. In order to achieve class-diversity, business schools also consider male-
female and local-international student ratios. Recently, well-known publications have 
started ranking  selected MBA programs. But, often a school’s rank varies significantly 
across publications as the methodologies used for the ranking are found different among 
publications. Accrediting agencies have also come to existence, especially for MBA 
programs, to ensure consistency and quality. But, the glamour of business education has been 
eroding instead of going northwards in the market economic scenario. What exactly ails 
MBA education? How to get out of the shambles? This paper tries to analyze the evolution, 
development and reasons for the declining value of business education, and aims to come out 
with practical solutions for its revival. 
 
Keywords: MBA education, Accreditation, quality and consistency, Program ranking, 
Access and Equity, Credibility of Business Education. 
 
1. Introduction 
 
The Master of Business Administration (M.B.A.) attracts people from a wide range of 
academic disciplines. The MBA designation was originated in the United States of America 
during the late 19th century as the country got industrialized and companies sought scientific 
approaches to managing their businesses.  
 
The core courses in the MBA program are designed to introduce students to various areas of 
business such as accounting, finance, marketing, human resources, and operations 
management. Students in the MBA programs have the option for taking general business 
courses throughout the program. They can also select an area of focus which may be 
approximately one-fourth of the subject. Accrediting agencies came to existence, especially, 
for MBA programs to ensure consistency and quality of graduate business education. 
Business schools in many countries offer MBA programs being tailored for full-time, part-
time, executive, and distance learning students. 
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1.1 History of MBA education 
 
The first business school in the United States of America was the Tuck School of Business. It 
was founded in 1900. It was the first institution t o confer master degrees in the commercial 
sciences. A Master of Science in Commerce degree wa s the forbearer of the modern MBA 
degree. In 1908, the Graduate School of Business Ad ministration (GSBA) at the Harvard 
University was established. It offered the world's first MBA program. It was started with a 
faculty base of 15 and 33 regular students. 47 spec ial students were also taken in the batch. 
The University of Chicago’s Booth School of Busines s was the first to offer the Executive 
MBA (EMBA) program to working professionals in 1943 . EMBA was first available in 
permanent campuses in three continents (Chicago, London and Singapore). Today, this type 
of program is offered by most business schools. In 1946, Thunderbird School of Global 
Management was the first school to offer an MBA program focused on global management.  
 
 In 1950, the first MBA degrees awarded outside the  United States were by the Richard Ivey 
School of Business at The University of Western Ont ario in Canada. It was followed by 
the University of Pretoria in South Africa. In 1957 , INSEAD became the first European 
business school to offer an MBA program. In 1986, the Roy E. Crummier Graduate School of 
Business at Rollins College (Florida) was the first  MBA program to require every student to 
have a laptop computer. The MBA degree has been ado pted by universities worldwide. This 
degree has been adopted and adapted by both developed and developing countries world 
over. 
 
1.2 Admission cr iter ia 
 
Most programs worldwide base their admissions on the Graduate Management Admission 
Test (GMAT). Significant work experience, academic transcripts, essays, references or letters 
of recommendation and personal interviews are the set procedures one must go through to get 
admission for the graduate program. The Graduate Record Examination (GRE) is also 
accepted by some schools in lieu of the GMAT. Some of the business schools also express 
interest in extracurricular activities and community services. How a student can improve in 
the diversity and would be able to contribute to th e student body is also watched. All of these 
qualifications can be important for admission. However, some schools do not weigh GMAT 
scores as heavily as other criteria. Many distance learning schools do not require the GMAT 
for their admission. In order to achieve class-diversity, business schools would also consider 
the target male-female and local-international student ratios. Depending on the program, type 
and length of work experience can become critical for many MBA programs. Many top-tier 
business programs would generally require five or more years of work experience for 
admission.  
 
1.3 Program content 
 
Most top MBA programs cover similar subjects within their core courses. MBA programs, as 
a rule, expose students to a variety of subjects which a student may choose to specialize in. 
Students traditionally study a wide range of courses in the program's first year. In the second 
year, they pursue a specialized curriculum. Full-ti me students typically seek an internship 
during the summer-break. Typical specializations include: accounting, economics, 
finance, human resource management, marketing, international business, operations 
management. Some institutes, mostly in India, have started offering specializations such 
as: rural management, banking and finance, insurance management, organizational 
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behavior, management science, project management, real estate management, 
entrepreneurship,  healthcare management and strategy among others. Individuals choosing a 
specialized study such as real-estate management or  healthcare management are well-suited 
for their respective industries. Other specialized programs outside India would include Master 
of Science in Finance, Master of Science in Supply-chain Management and Master of Science 
in Information Systems.   
 
2. Accreditation 
 
MBA programs or business schools running those prog rams may be accredited by external 
bodies. The accreditation provides students and employers with an independent view of a 
school’s quality, and would indicate that the school's educational curriculum meets specific 
quality standards. The three major accrediting bodi es in the United States are Association to 
Advance Collegiate Schools of Business (AACSB), whi ch accredits research universities; 
the Accreditation Council for Business Schools and Programs (ACBSP), which accredits 
universities and colleges, and the International Assembly for Collegiate Business Education 
(IACBE). All of these also accredit business schools outside the US. The AACSB, 
the ACBSP, and the IACBE are themselves recognized in the United States by the Council 
for Higher Education Accreditation (CHEA). MBA programs with specializations for 
students pursuing careers in healthcare management are also eligible for accreditation by 
the Commission on Accreditation of Healthcare Management Education (CAHME). In the 
United States, a college or university must be accredited as a whole before it is eligible to 
have its MBA program accredited. Bodies those accredit institutions as a whole include 
the Council for Higher Education Accreditation (CHEA), Middle States Association of 
Colleges and Schools (MSA), New England Association  of Schools and Colleges 
(NEASCSC), Higher Learning Commission of North Cent ral Association of Colleges and 
Schools (HLC), North-West commission on Colleges an d Universities (NWCCU), Southern 
Association of Colleges and Schools (SACS), and Western Association Schools and Colleges 
(WASC). These are the other accrediting bodies in the United States of America. 
 
Accrediting bodies outside the United States include the Association of MBAs (AMBA), a 
UK based organization. It gives accreditation to MBA, DBA and MBM programs worldwide. 
Government accreditation bodies such as the All India Council for Technical 
Education (AICTE) accredit MBA and PGDM programs across India through its accrediting 
body national board of accreditation (NBA). The Cou ncil on Higher Education (CHE) in 
South Africa, the European Quality Improvement Syst em (EQUIS) for European countries 
and Asian schools, the Foundation for International  Business Administration Accreditation 
(FIBAA) in Europe and South Asian quality system (S AQS) by Association of management 
development institutes of South Asia (AMDISA) for South-Asian countries are some of the 
known agencies outside the United States to emphasize quality assurance. University Grants 
Commission (UGC) of India plays an important role to accredit MBA (not PGDM) as well as 
other programs through its national assessment and accreditation council (NAAC) to improve 
quality output from Indian universities. 
 
2.1 History of MBA education in Europe 
 
In 1957, INSEAD became the first European universit y to offer the MBA degree. It was 
followed by ESADE in 1959 and ICADE in 1960. ICADE started offering a "Technical 
Seminary for Business Administration" in 1956. IESE  (the first two-year program in Europe) 
in 1964 and UCD’s Smurfit Business School (in 1964)  followed the suit. Manchester 
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Business School and London Business School  came in  1965. The University of Dublin 
(Trinity College), the Rotterdam School of Manageme nt in 1966, the Cranfield School of 
Management in 1967 and the  HEC School of Managemen t  (in French, the École des Hautes 
Études Commerciales) in 1969 and the Institut d’Etudes Politiques de Paris came to existence 
one after another. In 1972, a Swiss Business School , IMEDE (now IMD) began offering a 
full-time MBA program. In 1974, AGH University of S cience and Technology in Cracow, 
Poland and in 1991, IEDC-Bled School of Management became the first schools in the ex-
socialist block of the Central and Eastern Europe t o offer MBA degree. Because of 
technology advancement, distance or online MBA prog rams emerged in Europe. Several 
business schools in the United Kingdom now offer distance MBA programs. In 
2007, ESCEM became the first French Business School to offer distance and online MBA.  
 
2.2 Bologna Accord 
 
In Europe, the recent Bologna Accord established un iformity in three levels of higher 
education: Bachelor (three years), Masters (one or two years after three or four years for a 
Bachelor degree program), and Doctorate (an additio nal three or four years after a Master ’s 
degree). A student can acquire professional experience after his initial bachelor degree at any 
European institution. Later, he can complete his ma ster degree in any other European 
institution via the European Credit Transfer and Accumulation System.  
 
2.3. Accreditation in Europe 
 
Accreditation standards are not uniform in Europe. Some countries have legal requirements 
for accreditation (e.g. most German states). In som e other, there is a legal requirement only 
for the universities of a certain type (e.g. Austria), and others have no accreditation law at all. 
Even where there is no legal requirement, many busi ness schools are accredited by 
independent bodies voluntarily to ensure quality standards. 
 
3. Business education in India 
 
According to an Association of Indian Management Sc hool (AIMS) study, there are about 
2500 business schools in India offering two year ma nagement programs. The students are a 
mix of fresh graduates without any work experience and people with significant work 
experience. Among those schools, the Indian Institu tes of Management (I IM) are the oldest 
institutions for management education in India. They came to existence through an Act of the 
Parliament. Admission to any of the I IM requires pa ssing Common Admission Test (CAT). 
However, other business schools require passing one  of these all India admission tests like 
CAT, XAT* GMAT, JMET*, MAT*, C-MAT*, ATMA* and state level joint entrance 
examinations. Apart from these entrance tests, a few business schools conduct their own 
aptitude tests for admission. The IIM and other autonomous business schools offer a post-
graduate diploma in management (PGDM) or Post Gradu ate Programme in Management 
(PGPM). Those are recognized in India as equivalent to MBA degree if they got the clearance 
from the Association of Indian Universities (AIU). Government accrediting bodies such as 
NBA of the AICTE and NAAC of the UGC established th at autonomous business schools 
can only offer the PGDM or PGPM. According to the s tricture, a full post-graduate degree 
can be awarded only by a university as a two-year f ull-time program. The curriculum of the 
PGDM or PGPM and MBA degrees are equivalent. The MBA degree is examination oriented 
and concentrates on theoretical aspects of management; whereas the PGDM or PGPM is 
industry-oriented. PGDM and PGPM usually utilize th e case method of instruction, and 


